
 

Marketing Strategies for Small Business: 
Online, Local & Social 
Marketing is the lifeblood of any business, but particularly small businesses that want to be seen and 

grow consistently. Marketing strategies for small business are something that should be put in place 

because they help owners have the possibility to get the attention of new customers, retain existing 

customers, and develop a strong brand that is a household name. These tactics address a very 

straightforward question—how can a small business expand and outpace competitors without having to 

spend big? Social media, content creation, digital tools are examples of inexpensive marketing ideas 

that are effective when implemented correctly. 

So without any further ado, let’s dive deep into the contents of this article. You’ll find out which 

strategies work best, how to use digital and social media tools, and how to market intelligently without a 

big budget. Each strategy here slots neatly into the daily routine of a small business owner. These are 

great marketing strategies for small business and will help you create a memorable brand. 

Marketing Strategies For Small Business  

Small business owners often don’t have deep pockets for advertising. I understand they require 

intelligent high return, while low-cost business, marketing strategies. They help you gain visibility, 

acquire new customers, and scale without overspending. You only have to apply time and tools 

correctly. Now that we know about these cost-effective approaches, let’s look at them in more detail. 

Community Involvement Local Marketing 

You can actually participate in your local community to grow your business. You could sponsor local 

events, join the town fairs, or even host workshops! These are the things that get people to remember 

your name. A bakery can also distribute free cupcakes at a school event. That’s powerful and makes 

families want to go to the shop later. 

You could partner with local businesses too. For example, if you have a salon, then you can collaborate 

with a clothing store. You do cross promotions with each other’s flyers or discount coupons to your 

customers. This way both stores get new people (and no one has to pay for big ads). That said, this list 

serves as a reminder of some of the best local marketing strategies for small business that would be easy 

for you to do and effective! 

Affordable Print Media 

I still use these how it is a little bit old, but it is still working small flyers posters and business cards You 

can hand them out to passersby, place them at stores or pass them out at events. Yours are not 

commercially available but you can create your own posters on free design sites. You don’t have to 

employ costly designers or printers. 

You can also use basic signs outside your stores. Big signs with discounts or fun messages can lure in 

people from the street. You are not writing a novel. Even handwritten boards will do if they are 

designed nicely. 

Referral and Loyalty Programs 

Customers who bring their friends can earn rewards. This is known as a referral program. If a 

customer refers a new buyer, both of them get a small gift or discount, for example. This creates a 

desire for people to talk about your business. 

Loyalty programs work too. You earn points or rewards every time someone purchases from you. They 

get something for free when they collect enough points. This ensures visitors return time and again. 
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These marketing strategies are easy and low cost marketing strategies for small business and provide 

real results without wasting the money. 

 

Online Marketing Strategies Small Businesses Can Use 

And now, every small business today need to be online. Everyone googles everything first. If they 

can’t find your business online, they’ll move on to someone who is. That’s the reason you need the best 

online marketing strategies for small business growth. They are not only smart; they are inexpensive 

and simple. 

Create a Basic and Straightforward Website 

Your website is your shop on the Internet. People come to your site to get information about your 

business. Your content and data code and copy should be optimized and ensure fast loading. You don’t 

need a big website. You need about 3-5 pages: Home, About, Services/Products, Contact, and possibly 

a blog. 

You can use a third-party service such as Wix, WordPress, or Shopify to create your site. They’re 

inexpensive and require no coding. Your phone number, location, and hours should be easy to find. You 

should also add a contact form, so customers can contact you directly. 

Start a Business Blog 

A blog enables you to share stories and answer questions your customers could have. For example, if 

you run a cleaning service, you can write about tips for keeping homes clean. This builds trust. It 

makes it feel like you understand your work. Google also likes blogs. More blogs = more search traffic. 

Content marketing for small business part of this. 
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You should write blog pieces that contain valuable information and solve actual problems. Write in 

simple words. Use examples from your business to explain. You can write blogs and reuse them as 

social media posts sometime after. 

Use Google My Business 

This is a must. It’s free and puts local customers on your doorstep. This is how people search for 

business type in area and google shows your business in map and list. For example, if you own a small 

pizza shop in Miami, people searching for “pizza near me” can find your shop if your Google profile is 

active. 

Include pictures of your business, customer feedback, hours of operation, and more. Encourage 

satisfied customers to write positive reviews. This builds trust quickly. 

Use Email Marketing Wisely 

Emails still work well. You can send an email to customers has already visited to your shop or 

purchased. These emails may contain offers, updates, or tips. You can gather emails through a signup 

form on your own website. There are gadgets such as Mailchimp that assist in sending thousands of 

individual emails effortlessly. 

This section of digital marketing for small business cultivates loyalty and encourages repeat business. 

How to Use Social Media to Improve Your Small Business? 

It is very common for a small business to grow rapidly with the help of social media. No need for a 

large team or a considerable budget. You only require time, ideas, and consistency. Using social media 

for small business enables you to reach thousands of people daily. But that only works if you use it 

properly. 

Pick the Right Platform 

You can’t be everywhere. Select 1 or 2 social media platforms based on your target audience. If you 

have a clothing business, Instagram is a great platform. If you provide services such as plumbing, 

Facebook or YouTube might be more effective. 

Different audiences per platform. Consider where your customers spend their time. Then put all of your 

energy there. This is why small business online marketing strategies are effective. 

Post Regularly and Add Value 

Avoid posting during weekdays or weekends? Display your products, reveal behind the scenes, or 

respond to queries. Tell people your story. Make posts short and clear. Use real pictures. You don’t need 

professionally shot photos every time. A picture that is bright and clear is feasible with your phone. 

Keep descriptions short with useful/fun content Phrase the final message as a question so that people 

give their opinions. Comment to every comment or message quickly This provides your audience a 

sense of validation. 

But for those who don’t have much experience, you can try paid ads with a small budget. You can also 

advertise it, and target the advertisement so that more people would see it. Facebook and Instagram 

allow you to set ads for as low as $5. You decide who views your ad — by age, location, or interests. 

Say you have a small bakery in Texas, you can add advertisements for those in your city who have a 

sweet tooth. That’s smart targeting. 

If you have a new product or offer — paid ads do very well. Make your ad concise, with a decent pic 

and a simple action. For beginners, tell folks what to do — call now, come in today or order www. 

Interact With Followers and Cultivate a Community 
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Your followers are real people, not just numbers. They are your future buyers. Use surveys, run 

contests, host live video broadcasts, or create short-form video. Speak as a friend, not as a big 

corporation. Be a real brand with a real story behind it. 

And here is how small business marketing ideas translate into actual businesses growing their bottom 

line. 

Relevance to ACCA Syllabus 

Marketing strategies for small business are connected with ACCA Strategic Business Leader (SBL) 

paper It is imperative for ACCA professionals to understand how they can help small enterprises get 

their customers and keep them for sustainable performance. Marketing has a direct impact on financial 

forecasting, budgeting, strategic planning and risk management – all of which are covered in the ACCA 

syllabus. When finance leaders have sound marketing knowledge, they can align strategic goals with 

demands in the market. 

Marketing Strategies for Small Business ACCA Questions 

Q1: For a small business, what is the main use of a marketing strategy? 

A) Reduce tax obligations 

B) Increase product quality 

C) Attracting and retaining customers 

D) Decrease employee turnover 

Ans:  C) Attract and retain customers 

 

Q2: What is a low-cost promotional strategy for small firms? 

A) National TV ads 

B) Influencer partnerships 

C) Newspaper classifieds 

D) Social media marketing 

Ans:  D) Social media marketin 

 

Q3: What is a unique selling proposition (USP) and why does it matter for small businesses? 

A) To lower employee costs 

B) To copy competitors 

C) To clearly stand out from the competition 

D) To attract investors only 

Ans:  C) Clearly define what makes you different 

 

Q4: How important is customer feedback for marketing strategies? 

A) It delays marketing action 

B) It reduces product value 

C) It helps brand to enhance their offerings 

D) It adds time to the production 
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Ans: C) insights to improve the offerings 

 

Q5: What strategies should small businesses use to create customer loyalty with their marketing? 

A) Through giving out random discounts 

B) By ignoring feedback 

C) By establishing tight relationships with their customers 

D) By reducing product features 

Answer: C) Strong customer relationships 

 Relevance to US CMA Syllabus 

CMA (Part 2: Strategic Financial Management) — In the US CMAs must learn what small businesses 

must do in terms of market positioning, branding, and competitive pricing during their course of growth. 

These strategies affect financial decisions, including budgeting, break-even analysis, and product-line 

profitability—all within the CMA syllabus. 

Marketing Strategies For Small Business  CMA Questions  

Q1: When considering financial performance, why must CMAs think about marketing strategy? 

A) It ONLY has an impact on HR decisions 

B) Drives revenue forecasts and cost structures 

C) It has nothing to do with the finance 

D) It applies only to large firms. 

Ans:  B) It informs revenue forecasts and cost models 

 

Q2: Which of these is the best way for a small business to maximize marketing ROI? 

A) Events taking up most of the budget 

B) Guessing customer needs 

C) Monitoring effectiveness of promotional activities 

D) Ignoring social media data 

Ans:C) Monitoring effectiveness of promotional activities 

 

Q3: What is one reason that digital marketing is the best for small businesses? 

A) It has absolutely zero cost 

B) It always ensures viral outcome 

C) It provides measurable and targeted outreach 

D) It supplant a strategy 

Ans:  C) Provides measurable and targeted outreach 

 

Q4: What marketing strategy is most favorable for a small company managing brand awareness? 

A) Wholesale (selling in bulk to retailers) 
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B) Regular communication with clients from social channels 

C) Not getting ahead of competition 

D) Not to contact customers twice 

Ans:  B) Regular customer interaction on social media 

 

Q5: What influence does good marketing plan have on pricing decisions? 

A) It avoids customer input 

B) It aids in price-setting according to perceived value 

C) It focuses only on cost 

It quality of products 

Ans:  B) It aids to determine prices on perceived value 

Relevance to  US CPA Syllabus 

Marketing strategies are as critical to understanding organizational objectives, budgeting, and 

performance management in the Business Environment and Concepts (BEC) section of the US CPA 

exam. Small business marketing assets are useful for cost analysis, business growth models, and 

operational planning—all relevant CPA domains. 

Marketing Strategies For Small Business  CPA Questions   

Q1: How is the CPA’s role in budgeting tied to a marketing strategy? 

A) Customer Service policies driven by it 

B) It reduces audit scope 

C) It aids in projecting sales and revenue targets 

D) It is not applicable to budgetary control 

Ans:  C) Assists in projecting sales and revenue targets 

 

Question 2: Why is branding essential in small business marketing strategy? 

A) It raises tax write offs 

B) It creates recognition and trust 

C) It lowers online reviews 

D) It regulates financial audits 

Ans:  B) It creates trust and recognition 

 

Q3: What is the best marketing strategy for a small CPA practice to get clients? 

A) Cold calling 

B) Door-to-door selling 

C) Webinars and thought leadership blogs 

D) Ignoring client engagement 

Ans:  C) Webinars and thought leadership blogs 
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Question 4: How does data analytics help small businesses with their marketing? 

A) It replaces intuition 

B) It recognizes the trends and enhances decision making 

C. It increases manual reporting 

D) It discourages innovation 

Ans:  B) It helps to recognize the trends, enhances decision making 

 

Q5: What small business marketing strategies do CPAs need to know? 

A) To design websites 

B) Analyze operational performance and provide business advice 

C) To handle HR 

D) To improve audit trails 

Ans:  B) For operational performance analysis and business advice 

Relevance to CFA Syllabus 

If you refer to CFA Curriculum (Especially 2018 and beyond; Equity Investments — Corporate Issuers), 

it emphasizes how effective marketing and sales strategy impacts ability to create value and be valued 

over the long haul both in terms of geography and product/service usage. Market positioning and 

competitive analysis — all relevant in valuation and investment decisions — are essential marketing 

strategies. 

Marketing Strategies for Small Business CFA Questions  

Q1: Why does marketing strategy matter in equity valuation of small firms? 

A) It affects risk-free rate 

B) It is an enabler for customer base growth and revenue potential 

C) It will only impact fixed assets 

D) Cost structure analysis is replaced. 

Ans: B) It expands the reach of customer base and revenue potential 

 

Q2: How do customer loyalty programs affect firm value? 

A) They lower multiples on valuation 

B) They harm EBITDA 

C) Also, It helps to increase customer retention and recurring revenue 

D) They have no impact on investor sentiment 

Ans: C) They improve your customer retention and recurring revenue 

 

Q3: Which metric measures the success of a marketing strategy? 

A) Employee headcount 
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B) Website bounce rate 

C) customer acquisition cost (CAC) 

D) Shareholder loan balances 

Ans: C) Cost of customer acquisition (CAC) 

 

Q4: How would analysts deal with a small company that has good brand equity? 

A) Ignore it 

B) Assume low margins 

C) give a higher valuation multiples 

D) Exclude from portfolio 

Ans: C) Give premium valuation multiples 

 

Q5: How important is market positioning in evaluating small-cap stocks? 

A) None 

B) It aids in understanding pricing power and growth strategy 

C) It reduces net income 

D) It increases tax risk 

Ans: B) To Search for Pricing Power and Growth Strategy 
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